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3. Writing Your Thesis in APA Style
1. Introduction
1.1 Research background and motivation
Teams are often regarded as the fundamental social and work units for an organization’s knowledge creation; thus, studying knowledge sharing in a team environment is important Chae, et al., 2013


( ADDIN EN.CITE ; Hung, et al., 2011; Joshi, et al., 2007; Navimipour & Charband, 2016; Parent, et al., 2000)
. For example, different forms of teams such as temporary teams, project task force teams, cross-functional teams, virtual teams, and global virtual teams abound in today’s modern organizations. Organizations use teams to support important corporate activities in coping with ever-changing task requirements in highly dynamic and hyper-competitive business environments Chae, et al., 2013(; Jarvenpaa & Leidner, 1998)
. Although important issues must be resolved, “groups rather than individuals are employed to make the high-quality decisions” Brodbeck, et al., 2007(
, p. 459). In addition, organizations use teams to develop a collective focus for handling problem-solving, integrating an individual’s work with different perspectives, generating innovative ideas Mohrman, et al., 1995()
, and facilitating the sharing and flow of knowledge Tiwana, 2002(; Zárraga & Bonache, 2003)
. To this end, team-based collaborative work can facilitate high-quality knowledge sharing Ghobadi & D'Ambra, 2013()
.

Team members can exchange knowledge synchronously and asynchronously using several methods of communication, such as e-mail, groupware, social networking sites, and face-to-face discussions. Although knowledge needs to be shared synchronously, it may often take place in a meeting Hung, et al., 2011()
. For example, virtual or global virtual teams that need to exchange and disseminate knowledge might say, “We will schedule a meeting next Friday at 3:00 p.m.” Many teams hold meetings by using information communication technology across organizational boundaries. For example, Ford, one of the largest car and truck manufacturers in the world, has piloted new software that enables engineers and other team members to improve and enforce standardization around the globe
. 

Table 2. Drivers for contributing knowledge in a team setting

	Categories
	Drivers
	Related literature

	Personal motivation
	Extrinsic reward
	Hung et al. 2011()


	
	Extrinsic incentives
	Hu and Randel 2014()


	
	Reputation
	Hung et al. 2011()


	
	Reciprocity
	Hung et al. 2011()


	
	Altruism
	Hung et al. 2011()


	Technological factors
	KMS quality
	Ho et al. 2012()


	Team characteristics
	Virtuality
	Staples and Webster 2008()


	
	Team diversity
	Pinjani and Palvia 2013()
; Rosendaal (2009)

 

	
	Value diversity
	Rosendaal (2009)



	
	Network density 
	Yu et al. 2013()


	
	Awareness of expertise location
	Chang et al. 2013()


	
	Empowering leadership
	Srivastava et al. 2006()
; Xue et al. 2011()
  

	Task factors
	Task interdependence
	Pinjani and Palvia 2013()
; 2008(Rosendaal (2009)

; Staples and Webster )
 

	
	Task variety
	Chae et al. 2013()


	
	Task analyzability
	Chae et al. 2013()


	
	Task conflict
	Bai et al. 2016()


	Contextual factors
	Trust within the team
	Ho et al. 2012()
; Park and Lee 2014()
; Pinjani and Palvia 2013()
; Staples and Webster 2008()
 

	
	Cooperation norm
	Chang et al. 2013()
; Ghobadi and D’Ambra 2013()
; Yu et al. 2013()
 

	
	Identification
	Ho et al. 2012()
; Rosendaal (2009)


	
	Dependence
	Park and Lee 2014()


	
	Commitment 
	Chang et al. 2013()
; Yu et al. 2013()


	
	Team climate
	Xue et al. 2011()


	
	Structural capital
	Hu and Randel 2014()


	
	Cognitive capital
	Hu and Randel 2014()


	
	Relational capital
	Hu and Randel 2014()




                      Figure 1.  Research model
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為什麼人們會繼續使用自助服務商店？是因為推力拉力的影響，而從傳統的商店轉換到自助服務商店，還是有計畫的轉換，由態度、主觀規範與知覺行為控制所決定？因此，本研究整合Ajzen (1991)的計畫行為理論及Moon (1995)的推-拉-鎖住力理論，來探討哪些因素會影響消費者對自助服務商店的持續使用行為意圖。本研究以使用過自助洗車的消費者為研究對象進行問卷調查，有效樣本共計231份，使用結構方程模式進行假說檢定。研究結果發現：(1) 態度是影響消費者對自助服務商店持續使用行為意圖的最大因素；其次分別為娛樂性、習慣、知覺行為控制及個人創新性，均會正向影響消費者對自助服務商店持續使用行為意圖。(2) 主觀規範、低使用者滿意度、知覺易用性及節省金錢對於自助服務商店持續使用行為意圖則無影響。.          
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Why people continue to use self-service store? Is it caused due to the pushing force or pulling force that make they switching from the traditional shops into self-service stores; or due to the planned behaviors that are determined by the attitude, subjective norms and perceived behavior control? Therefore, this study integrates Theory of Planned Behavior proposed by Ajzen (1991) and Push-Pull-Mooring Theory proposed by Moon (1995) and discusses which factors will influence the customer's continuance intention toward self-service stores. Data are collected from 231 consumers who use self-service car washing and are analyzed using structural equation modeling. Results of this study show that: First, attitude is the most important factor which affects the consumers’ continuance intention toward self-service stores; and followed by the fun, habit, perceived behavioral control and personal innovativeness, according their relative importance. Second, subjective norms, low user satisfaction, perceived ease of use and money saving do not affect the consumers' continuance intention toward self-service stores. Based on the findings, implications for theory and practice are proposed. ……..          
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